
WANTINg SOMe exeRCISe, Alli  decides to swim from the TRee TO THe  

BOUlDeR AND BACk. The distance from the tree to the boulder is 0.5 MIleS.  

The stream’s current moves at a rate of 2 MIleS PeR HOUR from the point  

whereAlli enters the stream toward the boulder. 

IF Alli  swims at the rate of 3 MIleS PeR HOUR IN STIll WATeR, 

how MANy MINUTeS will the entire trip take her?
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1420 King Street  |   Alexandria, VA 22314
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MATHCOUNTS is Proud to Partner with  
Inaugural Science & Engineering Festival 
 
The first USA Science & Engineering Festival is an all-out celebration of science  
and engineering and will descend on the greater Washington DC area  
in October 2010. 

The Festival kicks off on 10/10/10, and features several programs for local area  
schools and culminates in a two-day Expo on the National Mall on Oct. 25-26.  
The Expo will give students a chance to explore all facets of science and  
engineering through hundreds of free, hands-on activities. 

MATHCOUNTS will be participating in the Expo on the Mall – so stay tuned for  
more information.

To learn more about the Festival, please visit www.usasciencefestival.org.

MATHCOUNTS, 
National Society 
of Black Engineers 
Announce 
Far-Reaching 
Partnership 

As a way to reach more students 
and schools, MATHCOUNTS has 
intensified efforts to expand its 
number of partnerships with 
national organizations.  

MATHCOUNTS is proud to announce its newest and one of the most 
far-reaching partnerships in its 27-year history: MATHCOUNTS has joined 
with the National Society of Black Engineers (NSBE) to promote the 
MATHCOUNTS Club Program (MCP) and reach more students through 
NSBE’s Pre-College Initiative.  

This partnership is a unique opportunity for MATHCOUNTS to significantly 
expand the number of middle schools that participate in the MCP.

NSBE is dedicated to the academic and professional success of  
African-American engineering students and professionals, and offers 
its members leadership training, professional development, mentoring 
opportunities, and career placement services.  

NSBE is comprised of more than 300 collegiate, 68 professional and 
99 pre-college active chapters nationwide and around the world. The 
educational outreach efforts under the Pre-College Initiative are carried 
out by NSBE’s college members in the communities surrounding the  
300 university chapters nationwide. 

MATHCOUNTS has made MCP materials available to all of NSBE’s college 
chapters to augment the outreach that students are already performing. 
NSBE’s college chapters perform outreach at all grade levels, with most 
already working with one or more middle schools in their respective areas. 

With the time demands facing college students, one of the biggest 
problems NSBE college members encounter in their outreach efforts is 
the creation of new materials. By utilizing the MCP, all the activities and 
meeting plans that coaches need to run regular club meetings are already 
available to them.  

Recently MATHCOUNTS staff presented during NSBE’s National 
Convention, showing participants how to implement the MCP to  
NSBE’s Pre-College Initiative volunteers. This fall, NSBE plans to roll  
out the MATHCOUNTS Club Program to all of its chapters.  

MATHCOUNTS is excited about working with NSBE, hoping that this 
partnership will become a template for future collaborative efforts  
with national associations.  

For more information about NSBE, please visit www.nsbe.org.

ANSWER to What About Math? problem:  
By plugging in what we are given, we find that the ratio equals  
(1.65 • 1502)/(1.65 • 902). The numerator and the denominator are 
both multiplied by the same coefficient, so it cancels out giving us 
1502/902, which simplifies to 2.78. 

Online Fundraising Yields Results  
for MATHCOUNTS 
by Clay Battin, Director of Development 

MATHCOUNTS is ramping up its online fundraising efforts as part of a 
new effort to make it easier to donate to the important causes advocated 
by the organization.

As a 501c3 non-profit organization, the MATHCOUNTS Foundation is 
extremely dependent upon the donations of corporations and individuals 
for income. But the Foundation’s donations have slowed down during the 
economic recession. 

To cut down on costs and make it easier for people to donate, 
MATHCOUNTS is starting to more aggressively fundraise online – a 
move that could save the organization some ten thousand dollars per 
fundraising campaign. 

The 2009 MATHCOUNTS holiday fundraising campaign was the first in the 
Foundation’s history that relied exclusively on electronic communications. 
E-mails were sent to prospective donors, and we found that they were 
opened and clicked through at an impressive rate. The holiday effort 
– one of the more successful fundraising campaigns in the history of 
MATHCOUNTS – raised more than $10,000 in a matter of weeks,  
with virtually no cost to the organization.

The next e-fundraising campaign will target the parents of all past 
national competitors. Each year MATHCOUNTS sends the brightest 
Mathletes on an all expenses paid trip to the National Competition.  
As this is a significant expense for MATHCOUNTS, the campaign will  
focus on asking the parents of all past national competitors to donate  
and help ensure that the best Mathletes continue to enjoy an  
experience similar to the ones of their own children.  

In addition to e-mail fundraising campaigns, MATHCOUNTS hopes to 
soon raise money through the use of Facebook, YouTube, Twitter and  
text messaging.

These mediums will also help instill the idea of philanthropic giving  
to younger audiences who regularly use social media. 

MATHCOUNTS is grateful to everyone who donated during  
the 2009 holiday fundraising campaign, and we hope to  
replicate the same success in future e-campaigns.


